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EHS Today

Welcome to EHS Today
 
A New Magazine with a 70-Year Tradition
 
EHS Today is not your father’s safety publication – and for good 
reason. Yesterday’s safety manager is today often a generalist 
charged with responsibilities including safety, occupational health, 
industrial hygiene, environmental compliance and sustainability. 
These readers monitor workers and environments, select PPE, and 
engineer protective systems. They develop training, communication 
and motivational programs. They are concerned about the environ-
ment within their facilities, in their communities, and around the 
globe. They strive to create not only healthier work environments 
but also workforces that follow healthy lifestyle choices. 
 
EHS Today was created for the EHS manager of the 21st century 
– one who can’t be satisfied with an information silo but needs a 
comprehensive, authoritative source of news and knowledge that is 
easily accessible in print or online. EHS Today builds on  
Occupational Hazards’ 70-year tradition of editorial and circulation 
excellence, but redefines the mission to serve today’s multi-task-
ing, technologically savvy reader operating in a global economy. 
It’s a “clean sheet” magazine built on more than seven decades of 
intimate experience with the EHS market and its needs. 

EHS Today’s new Website reflects 
our commitment to e-media leader-
ship. The completely redesigned site 
provides marketers with a commu-
nity-oriented platform optimized for 
search and built around major EHS 
topic areas. Within each area, read-
ers can find news, articles, white pa-
pers and exclusive advertising. The 
www.EHSToday.com site includes an 
updated product directory, greatly 
expanded Storefronts, and areas for 
video, podcasts and Webcasts.  EHS 
marketers can use this wide range 
of media options to reach all facets of the EHS market cost-effectively, 
promote their brand, and develop leads and buyer interaction.
 
Welcome to EHS Today – the first EHS publication designed for the 
21st Century

*Publisher’s Projection for Nov 2008 as of Sept 2008. Circulation in June 2008 was 79,224.  

** BPA Circulation Statement, June 2008

What’s New in 2009?
     ●  86,100 circulation* - #1 in the EHS market
     ●  55,314 manufacturing circulation**  
       - #1 in the EHS market
     ●  10,281 digital subscribers**  
       - #1 in the EHS market
     ●  Completely redesigned magazine with  
        expanded health and environmental coverage
     ●  Safety and Health Distributor  – Exclusive  
        6X industry publication for 2,000+  
        distributors and suppliers
     ●  EHS Show Guide – New publication  
       distributed at 12 major trade shows  
       and industry events
     ●  New Website with exclusive Category  
        Sponsorships, enhanced Storefronts  
        and community interaction
     ●  Expanded Custom Media, including  
        research, custom e-media and lead generation
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Month/Ad Deadline	 Special Features	 Articles/Editorial	 eVents                           Bonus                             Distribution		    Special Section

• EHS Buyer’s Guide: A comprehensive 
print and e-media guide to PPE, training,  
instrumentation and EHS services.
• GreenTech

January 
Ad Deadline: 12/15/08	

• Confined Space Safety
• Ergonomics
• Foot Protection
• Respiratory Protection

February 
Ad Deadline: 1/5/09	

March 
Ad Deadline: 2/6/09 	

April
Ad Deadline: 3/6/09	

May 
Ad Deadline: 4/3/09 	

June
Ad Deadline: 5/4/09	

July
Ad Deadline: 6/5/09	

August
Ad Deadline: 7/3/09	

September 
Ad Deadline: 8/5/09	

October
Ad Deadline: 9/4/09

November
Ad Deadline: 10/2/09

December
Ad Deadline: 11/4/09

• PPE: ISEA Protection Update 
• EHS Show Guide 
• GreenTech

• Hearing Conservation
• Hand Protection
• Training
• Ventilation	

• Safety Culture & Motivation	
• GreenTech

• Safety Incentives
• Fall Protection
• Health Management
• Eye & Face Protection	

2009 Editorial Calendar

EHSToday The Magazine for Environment, Health and Safety Leaders

• PPE: ISEA Protection Update	
• GreenTech

• Profiles in Wellness
• Environmental Compliance Tools
• First Aid & AEDs
• Fire Prevention	

• Industrial Hygiene Management	
• GreenTech

• IH Instrumentation
• Electrical Safety
• Respiratory Protection
• Safety Knives & Cut Prevention	

• Construction Safety	
• GreenTech

• PPE for Construction
• Online Training
• Hearing Conservation
• Heat Stress & Strain
• Emergency Eyewashes/Showers	

• PPE: ISEA Protection Update	
• GreenTech

• Eye Protection
• Machine Safety
• Hand Protection
• Ergonomics	

• National Safety Survey	
• GreenTech

• Air Emissions Measurement & Control
• Safety & Health Incentives
• Protective Clothing
• Signs & Warning Devices	

• Environmental Management	
• GreenTech

• Environmental Management: 
   Corporate Profile
• Gas Monitoring & Instrumentation
• Managing Workers’ Compensation
• Portable & Emergency Lighting

• Safety in the Oil Industry
• PPE: ISEA Protection Update	
• GreenTech

• Fall Protection in Construction
• Emergency Response
• Hand Protection
• Machine Guarding & Safety	
• FR Clothing

• America’s Safest Companies	
• GreenTech

• Material Handling Safety
• MSDS/Hazard Communication
• Preventing Slips & Falls	
• Drug & Alcohol Testing	

• EHS Roundtable	
• GreenTech

• Hazmat Storage and Disposal
• Regulatory Compliance Tools
• Cold Weather Protective Clothing
• Indoor Air Quality	



Month/Ad Deadline	 Special Features	 Articles/Editorial	 eVents                           Bonus                             Distribution		    Special Section

Podcast: Health Promotion  
on a Budget	

BOGO Blowout - Buy one 
ad in regular issue and get 
identical ad in EHS Buyer’s 
Guide free

Webinar: OSHA Compliance 
Tips	

EHS Action Leads • Literature Digest  
& Web Guide
• Safety & Health Distributor

Podcast: Changing the Safety 
Culture

Signet Ad Study		

Webinar: Ergonomics and  
Productivity

EHS Action Leads • AAOHN Symposium & 
Expo,  April 17-23, Orlando
• FDIC,  April 20-25,  
Indianapolis

• EHS WebExpo & Conference 
- The Industry’s #1 Online Event
• Podcast: Global EHS  
Management

Spring Show Special	 American Industrial  
Hygiene Conference & 
Expo, June 1-3, Toronto

Webinar:  Arc Flash Safety	 Spring Show Special American Society of Safety 
Engineers (ASSE) PDC,  
June 28 - July 1, San Antonio

Podcast: Controlling Workers’  
Comp Costs	

Signet Ad Study		

Webinar: Preventing Deadly 
Falls	

EHS Action Leads VPPPA National  
Conference,  Aug. 23-27,  
San Antonio

Podcast: Profiting from  
Sustainability

Fall Show Special	

Webinar: First Aid & Disaster 
Preparedness

Fall Show Special	 • National Safety Congress 
& Expo, Oct. 26-28, Orlando
• NAEM EHS Management 
Forum, Oct. 28-30,  
Albuquerque

Podcast: Safety Ideas from 
the European Union	

EHS Action Leads A+A 2009, Nov. 3-6, 
Dusseldorf, Germany

Webinar: Plant Maintenance  
& Safety			

Free E-Media - Buy a 1/2-page 
ad, receive free e-newsletter 
sponsorship in December

• Safety & Health Distributor

Marketing                       Show  

• Safety & Health Distributor

• Safety & Health Distributor

• Safety & Health Distributor

• Literature Digest  
& Web Guide
• Safety & Health Distributor

• Literature Digest  
& Web Guide

• Literature Digest  
& Web Guide
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 COMPANY SIZE 

BUSINESS AND INDUSTRY 
TOTAL 

QUALIFIED 
PERCENT OF 

TOTAL 

Print       
Version        

Only  
(A) 

Electronic     
Version        

Only  
(B) 

Safety, 
Industrial 
Hygiene, 

Environmental, 
Occupational 
Health, Fire 
Protection, 

Other Functions 
& Functions not 

available 
1-49  

Employees 
50 or more 
Employees 

   MANUFACTURING PROFESSIONALS         
  Food, Beverage and Tobacco Product  Mfg. ______________   4,418  5.1  3,802  616  4,418  1,215  3,203 

  Textile Mills, Textile Products Mills, Apparel Mfg. and Leather 
and Allied Product Mfg. ______________________________   1,554  1.8  1,340  214  1,554  427  1,127 

  Wood Product Mfg. __________________________________   1,902  2.2  1,627  275  1,902  601  1,301 

  Paper Mfg., Printing and Related Support Services ________   3,973  4.6  3,337  636  3,973  910  3,063 

  Petroleum and Coal Products Mfg. _____________________   1,139  1.3  933  206  1,139  404  735 

  Chemical Mfg. ______________________________________   3,258  3.8  2,712  546  3,258  1,161  2,097 

  Plastics and Rubber Products Mfg. _____________________   3,255  3.8  2,752  503  3,255  887  2,368 

  Nonmetallic Mineral Product Mfg. ______________________   1,073  1.2  939  134  1,073  501  572 

  Primary Metal Mfg. __________________________________   5,513  6.4  4,357  1,156  5,513  2,286  3,227 

  Fabricated Metal Product Mfg. ________________________   8,175  9.5  6,804  1,371  8,175  3,483  4,692 

  Machinery Mfg. _____________________________________   4,834  5.6  3,930  904  4,834  2,149  2,685 

  Computer and Electronic Product Mfg. __________________   1,598  1.9  1,265  333  1,598  543  1,055 

  Electrical Equip., Appliance and Component Mfg. _________   2,531  2.9  2,005  526  2,531  753  1,778 

  Transportation Equipment Mfg. ________________________   3,202  3.7  2,611  591  3,202  733  2,469 

  Furniture and Related Product Mfg. ____________________   779  0.9  664  115  779  202  577 

  Miscellaneous Mfg. (including Medical Equipment and 
Supplies, Laboratory Apparatus and Furniture, Surgical and 
Medical Instruments, Dental Equipment and Supplies, 
Jewelry and Silverware, Sporting and Athletic Goods, Dolls, 
Toys and Games, Office Supplies, Signs and Musical 
Instruments) _______________________________________   9,397  11.0  7,888  1,509  9,397  3,463  5,934 

  Sub-Total: Manufacturing Professionals   56,601  65.7  46,966  9,635  56,601  19,718  36,883 

  INDUSTRIAL and CONSTRUCTION PROFESSIONALS       

  Construction _______________________________________   7,653  8.9  6,576  1,077  7,653 

  Agriculture, Forestry and Fishing _______________________   635  0.7  543  92  635 

  Mining ____________________________________________   525  0.6  435  90  525 

  Utilities ___________________________________________   1,333  1.5  1,092  241  1,333 

  Transportation and Warehousing ______________________   1,508  1.8  1,278  230  1,508 

  Sub-Total: Industrial and Construction Professionals   11,654  13.5  9,924  1,730  11,654 

  SERVICE INDUSTRY PROFESSIONALS       

  Wholesale Trade/Distribution _________________________   3,612  4.2  2,987  625  3,612 

  Retail Trade ________________________________________   966  1.1  783  183  966 

  Finance, Insurance and Real Estate ____________________   561  0.7  423  138  561 

  Professional, Scientific and Technical Services ___________   2,342  2.7  1,793  549  2,342 

  Health Care and Social Assistance _____________________   1,179  1.4  888  291  1,179 

  Information ________________________________________   381  0.4  306  75  381 

  Educational Services ________________________________   689  0.8  506  183  689 

  Government/Public Administration _____________________   6,423  7.5  5,173  1,250  6,423 

  Sub-Total: Service Industry Professionals   16,153  18.8  12,859  3,294  16,153 

  Others Allied to the Field ______________________________   1,692  2.0  1,398  294  1,692 

  Sub-Total: Non-Mfg. Professionals (including Industrial, 
Construction, Service Industries and Others Allied to the 

Field)  86,100  100.0  71,147  14,953  86,100 

  Sub-Total   86,100  100.0  71,147  14,953  86,100 

  Other Paid Circulation: _______________________________   -  -  -  - 

  Subscriptions ______________________________________   -  -  -  - 

  TOTAL QUALIFIED CIRCULATION  86,100  100.0  71,147  14,953 

  PERCENT  100.0   82.6  17.4 

 

3a. BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF NOVEMBER 2008 
This issue is 4.4% or 3,597 copies above the average of the other 5 issues reported in Paragraph two. 



2009 Integrated Media Program

Product Premier 
(full page)

Gold 
(1/2 page & up)

Silver 
(full page)

Bronze 
(1/4 page & up)

Show

EHS Today Print Ads – Reach 86,100* EHS 
managers every month. 12x 12x 6x 6x 4x

Bonus Print Ad – Second ad in January EHS 
Buyers Guide (same size as purchased ad). ● ●

Must  
purchase ad  
in January

Must purchase ad  
in January

Safety & Health Distributors – Our 6x guide 
reaches more than 2,000 subscribers who 
distribute and sell EHS products.

● ● ●

EHS Show Guide – 
Distributed  at major trade shows in U.S.  
and Europe. 

● ● ● ●

Literature Digest & Web Guide – Promote 
your catalog, brochures and Website  
features.

4x 4x 2x

EHS Action Leads – Hot leads from EHS 
buyers planning to buy your type of product. 4x 4x 4x 2x

A+A Show Issue – Distributed to Europe’s 
biggest safety show. ● ● ●

Web ad on www.ehstoday.com – Boost 
clicks and online visibility. 12 months 6 months 6 months 3 months

eNewsletter Feature Links – Deliver your 
message to buyers’ desktops. 12x 6x 6x 4x

Safety Product Demo – Provide a detailed 
demo of your product. 12 months 12 months 12 months

SafetyLiveTV Video – Gain additional  
audience for your video.

6 months 6 months 6 months 3 months 6 months

EHS WebExpo Booth – The online trade 
show with no travel or shipping. ● ● ●

Direct Mail Names – One time use of EHS 
Today subscriber names. 10,000 

names
5,000  
names

5,000  
names

EHS Buyers’ Guide Premium Listing 
(Must purchase ad in January) ● ●

EHS buyers rely on information from magazines, Websites, newsletters, word-of-mouth and live events to make decisions on 
purchasing products and services. In this fragmented communication environment, EHS Today makes it easy to spend your 
marketing dollars efficiently with an integrated media program. Contact your EHS Today representative for pricing and further 
product information.

*Source: Publisher’s Own Data



		

Each month, EHS Today generates thousands of leads and 
clickthroughs for our advertisers. We have the best tools in 
the business to enable readers to easily respond to your print 
and e-media advertising. And we go the extra mile for safety, 
health and environmental marketers with our EHS Action 
Leads program and our custom lead generation programs.

Integrated Lead 
Reporting
When potential buyers respond to 
your advertisements in EHS Today, 
you’ll receive a comprehensive lead 
report that includes both direct 
print leads and eResponse leads. 

Our eResponse lead program 
sends readers a convenient e-mail 
each month on which they can 
request information about your ad 
in the magazine. 

Your lead report can be sent to 
you either as labels or via e-mail. 
Leads are sent on a weekly basis; 
this timely reporting is provided at 
no charge. Moreover, EHS Today 
maintains your leads for the past 
18 months in an archive so that 
you can retrieve them for research 
purposes. 

EHS Action Leads
Who wouldn’t like a head start on 
their competition? That’s what 
participation in EHS Today’s EHS 
Action Leads program provides. 
We put a highly trained team 
to work to provide you with 
leads that are just days old from 
decisionmakers planning to buy 
your type of product or service in 
the near future.

Our program starts with an 
experienced lead generation 
team that contacts EHS Today’s 
subscribers by phone. During the 
interview, we confirm their contact 
information and job responsibilities, 
and then gather advance 
information on the products or 
services they intend to purchase. 
We then deliver this information 
to you both electronically and in a 
complete hard copy package. 

Custom Lead Generation
Whether you want to establish a 
leadership position in the market, 
drive more traffic to your Website 
or target a specific industry or 
audience, we can help you develop 
an innovative lead generation 
campaign to achieve your 
communication objectives. 

Utilizing tools such as custom 
e-newsletters, for example, we can 
deliver your marketing message 
to a highly targeted audience. 
Includes email list rental – up to 
35,000 opt-in EHS professionals.

Through our Circlesprout lead 
generation program, we can also 
set up custom programs that 
provide you with high-quality, 
targeted leads on a monthly basis. 

Contact your EHS Today 
representative for more details.
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Lead Generation Programs

No publication does more to ensure the value of your 
marketing investments than EHS Today.

EHS Action Leads are available at 
no charge to full-page advertisers in 
four issues – February, April, August 
and November – and to advertisers 
whose print advertising programs 
total $25,000.



Each sponsorship program combines advertising and public relations benefits in a 
package designed to enhance the status and recognition of your brand in the safety and 
health community.

America’s Safest Companies - Associate Your Brand With the 
Nation’s Safety Leaders
Since 2002, “America’s Safest Companies” has been one of the most anticipated 
and best-read article series in the safety industry. This prestigious award honors 
organizations with leading safety and health programs in the United States. Past 
honorees have included DuPont, Alcoa, General Electric, Bechtel, Louisiana-Pacific, 
Motorola and Johnson & Johnson.

Sponsors of America’s Safest Companies enjoy recognition through both EHS Today  
and a broad array of other media. Honorees and sponsors are announced each year 
in the November issue of EHS Today  magazine, its Website and its weekly E-news 
newsletter, in a national press release through PR Newswire and at an awards ceremony 
held during the National Safety Congress. 

Sponsorship Programs
Unique Sponsorship Programs Designed to Promote your Most  
Valuable Asset – your Brand.  

Gold Sponsorship (1 available)
•	Two full-page ads, including first ad, 
in America’s Safest Companies special 
editorial section in November 2009 issue

•	ASC Gold Sponsor Logo available for 
use on November ads

•	Banner ad for one year on America’s 
Safest Companies section on www.
ehstoday.com (March 2009 – February 
2010)

•	Recognition as sponsor on opening page 
of America’s Safest Companies special 
editorial section in November 2009

•	Recognition as sponsor in national PR 
Newswire press release

•	Recognition as sponsor in EHS Today 
e-newsletters

•	Invitation for 5 of your employees to 
attend the ASC awards reception at the 
National Safety Congress.

•	Sponsorship recognition and logo on 
congratulatory letter to winners from EHS 
Today publisher

•	500 free reprints of the America’s Safest 
Companies special section

•	America’s Safest Companies 
sponsorship plaque

Rate: $25,000 gross

Silver Sponsorship (4 available)
•	One full-page ad in America’s Safest 
Companies special editorial section in 
November 2009 issue

•	ASC Silver Sponsor logo available for 
use on November ad

•	Banner ad for one year on America’s 
Safest Companies section on www.
ehstoday.com (March 2009 - February 
2010)

•	Recognition as sponsor in national PR 
Newswire press release

•	Recognition as sponsor in EHS Today  
e-newsletters

•	Invitation for 3 of your employees to 
attend the ASC awards reception at the 
National Safety Congress.

•	Sponsorship recognition and logo on 
congratulatory letter to winners from EHS 
Today publisher

•	America’s Safest Companies 
sponsorship plaque

Rate: $12,000 gross

Issue Sponsorship  
(Available to all November 2009 display 
advertisers)
•	Inclusion in “Salute to America’s Safest 
Companies” full-page recognition ad 

•	ASC Proud Sponsor logo available for 
use on November ad

•	Recognition in Safety Solutions 
e-newsletter

•	Free Literature Digest & Web Guide ad in 
November

Rate: $1,000 gross



ISEA Protection Update Sponsorship

EHS Today is proud to support the personal protective equipment industry through 
publication of Protection Update, the quarterly newsletter of the International Safety 
Equipment Association (ISEA). Protection Update is distributed through EHS Today 
to 86,100* subscribers in manufacturing, construction, utilities and government. The 
quarterly section appears in the February, April, July and October issues. EHS Today 
also has a special section on its Web site that presents and archives the content from 
Protection Update.

ISEA Sponsorship Program 
(4 available only to ISEA members)

•	One full-page, 4/C ad in February, April, July and October in Protection Update and 
adjacent pages

•	Online banner for 12 months on www.ehstoday.com

•	Free Literature Digest & Web Guide ad in February and August

•	4x sponsorship of e-newsletter Safety Solutions

•	Archived on the ISEA Website

Rate: $20,000 gross

*Source: Publisher’s Own Data

National Safety Survey Sponsorship

The National Safety Survey is a comprehensive annual reader survey conducted by 
EHS Today. This online survey provides a snapshot each year of what safety and 
health managers are doing, what hazards they are focusing on and what special 
issues affect their jobs, their workplaces and the regulatory environment in which 
they work. Results of the National Safety Survey are published in a special report in 
the August issue and on the EHS Today Website.

National Safety Survey Sponsorship Program 
( 1 available)

•	1 full-page, 4/C ad in the August issue

•	Recognition on the opening page of the online survey questionnaire

•	Recognition on the opening page of the August special editorial report

•	Recognition in the E-newsletter ads promoting the survey

•	Recognition in the news story announcing the survey results on www.ehstoday.com

•	Recognition in the national PR announcement of the survey results

•	Full copy of the survey results

Rate: $9,500 gross



Your product literature is one of your most effective sales 
tools, and getting it into the hands of prospective buyers is an 
important step in the selling of your product. A personal call 
by your sales staff is one way, but that can be very expensive. 
Buying a direct mail list is another way to distribute your 
catalogs, but you can’t always be sure that you’re reaching the 
right people.

The Literature Digest & Web Guide will be included in the 
magazine as a special section four times a year - February, 
May, August, and November!

The EHS Today  Literature Digest & Web Guide offers you a 
powerful 1-2 combination for reaching potential buyers with your 
company’s product information. Use the Literature Digest to pre-sell 
prospects by letting them know about your product line through your 
product literature. The Web Guide is a targeted method for leading 
customers to your products online. Use it to promote your Web site, let 
customers know about changes to your site and inform them of special 
features on your site so they’ll be sure to bookmark it. 

OH readers inquire about ads or editorial products seen in OH in many 
ways. In a recent study, 52% of OH readers surveyed said they use 
print publications to learn about new products but 50% said they use 
the Web to find potential suppliers and 44% said they use the Web 
to compile lists of qualified vendors. The OH Literature Digest & Web 
Guide offers a cost-effective way for you to help readers with these 
tasks.

OH Literature Digest

FACILITY IDENTIFICATION CATALOG
The latest Accuform Signs catalog
features more than 50,000 items for
facility safety identification. In addi-
tion to a wide selection of safety signs,
Accuform Signs also offers tags, locks,
barricades, and banners. Some new
products include the innovative line
of Lenticular Signs (two images in
one), Photo-Image Digi-Day™ Elec-
tronic Scoreboards, and the most ex-
tensive multilingual signage offering
available anywhere.
Accuform Signs
(800) 237-1001; FAX: (800) 394-4001
e-mail: customerservice@accuform.com
www.accuform.com

FLAME RESISTANT CLOTHING 
Winter is here and now is the best
time to layer up with Carhartt
Flame-Resistant Clothing. We offer
the most durable workwear on the
market today and all of our FRC
meets NFPA-70E standards and is
guaranteed to be flame-resistant for
the life of the garment. 
Carhartt
(800) 786-3916
www.CarharttFR.com

REPLACE YOUR OLD PLASTIC GATE WITH “R”GATE
The FabEnCo R-Series Self-Closing
Safety Gate is a rugged, spring-
loaded metal gate designed specifi-
cally to replace worn, stuck, or broken
“plastic” gates in the workplace.
FabEnCo’s unique stop mechanism
provides positive stop without oppo-
site post contact. Competitively
priced and easy to install, the R-Gate
is available in a variety of metals and
finishes, and retrofits to the existing
holes of an old “plastic” gate.
FabEnCo, Inc.
(800) 962-6111; 
www.safetygate.com/hl

ANTI-SLIP SAFETY STAIR & WALKWAY PRODUCTS
Wooster Products Inc. catalog high-
lights a complete line of anti-slip
safety stair and walkway products,
including Spectra safety treads, 
Supergrit treads, abrasive cast
safety treads and nosings, structural
treads and platforms, thresholds,
and safety coatings for vehicles and
floors. Wooster products comply with
OSHA and other Safety Surface
Specifications for preventing slips
and falls. Products are ideal for new
and retrofit applications.
Wooster Products Inc.
(800) 321-4936; FAX: (330) 262-4151;
www.wooster-products.com

ONE-STOP SHOPPING JUST GOT EASIER !
Now available, an enhanced line of
20, 30 and 45 mm Profiles and Acces-
sories.  80/20’s T-Slot Parts Supple-
ment 1 – Expanded Version now of-
fers a larger selection of aluminum
profiles, plus new fasteners, joining
plates, and accessories. The new
mini-catalog is a great tool, providing
all the products in one book to sup-
port this new product line.   
80/20 Inc.
(877) 248-8020; Fax: 260-248-8029
www.8020.net

DEVTRA Inc., (800) 291-4719   
(905) 825-0172  Fax (905) 469-8831          

Original 
Inspection 
System® 

 

 

® 

 ® 
 

INSPECTION CHECK-LIST BOOKS 

 41 Vehicle-Specific Check-List  Books that WORK  GREAT! Last 6 to 7 Months 
150 Two-Copy Sets 
2 Copy Carbonless 
Identify Defects  
Easy Layout & Design 

   that gets RESULTS 
Improve Maintenance 
Keep Vehicles Moving 
Helps MANAGE your 

   Vehicle FLEET 
Storage Pouch 

   (Optional)  

Easy  Simple   Quick   Convenient  

www.thechecker.net   

Backhoes 
Mobile Cranes 
Dumptrucks 
Wheel Loaders 
Fleet Vehicles 

and MANY MORE! 

IRONCLAD PERFORMANCE APPAREL & GLOVES
The catalog features a complete line
of technical, task-specific perform-
ance work gloves, as well as a full
line of sport-inspired technical work
wear for the working professional.
Ironclad targets nearly every mar-
ket category, including construc-
tion, military, law enforcement, fab-
rication, automotive repair,
manufacturing, industrial mainte-
nance, package handling, transpor-
tation, ranching, forestry and enter-
tainment industry.
Ironclad Performance Wear
(310) 643-7800; FAX: (310) 643-0300 
www.ironclad.com

STRETCHERS, FIRST AID EQUIPMENT
Junkin is the name in safety, rescue,
and survival. This catalog
details a wide variety of steel and
plastic stretchers, confined space
stretchers, and aluminum break-
apart stretchers. Also listed are
stretcher kits, including an easy-
fold wheeled version; stretcher
accessories; stair chairs; backboards
(wood and plastic); first aid equip-
ment; and fire blankets.
Junkin Safety Appliance Co.
(502) 775-8303; FAX: (502) 772-0548;
e-mail: junkinsafety@aol.com;
www.junkinsafety.com

� Circle 101 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-101 � Circle 102 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-102

� Circle 103 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-103 � Circle 104 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-104

� Circle 105 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-105 � Circle 106 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-106

� Circle 107 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-107 � Circle 108 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-108
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EMERGENCY OXYGEN IN WALL CASE
For industrial and office workplace
first aid programs, LIFE® Oxygen-
Pac is SIMPLE and EASY to use to
give crucial lifesaving oxygen until
medical help arrives. Portable with
handle in durable case with clear
cover, the unit hangs on the wall
with your first aid supplies. It is an
Inhalator for a breathing victim and
a CPR Resuscitator adjunct for a
non-breathing victim..oxygen en-
riched mouth-to-MASK resuscita-
tion with hygienic one-way valve on
LIFE® CPR Mask.
LIFE Corporation
(800) 700-0202
www.LIFEcorporation.com

OS&H DEGREES
At Columbia Southern University,
your educational goals are our num-
ber one priority.  Designed to accom-
modate the nontraditional student,
all Occupational Safety and Health
coursework needed to complete your
Bachelor of Science degree is offered
online.  Accepted by the Board of
Certified Safety Professionals, this
degree covers all aspects of health
and safety in the workplace.   
Columbia Southern University
(800) 977-8449; FAX: (251) 224-0540
www.columbiasothern.edu;
admissions@columbiasouthern.edu

SENSALERT PLUS
SensAlert Plus, is the unique modu-
larly expandable point gas detector
that delivers the most desirable
high-end features and diagnostics
while minimizing cost of ownership
and maximizing current and future
flexibility.
Sensidyne, Inc.
(727) 530-3602; FAX: (727) 530-3604
www.sensidyne.com

SAFETY TRAINING AT ITS BEST
Discover how Coastal is Training The
Global Workforce with award-winning
programs that help your employees work
safely and in compliance. Our extensive
library of high-impact courses is avail-
able in a wide range of formats, including
ClarityNet HD eLearning in wide screen,
which makes online training more excit-
ing than ever. Discover our new releases
on DVD, web and video in the 2007-08
catalog. Coastal Safety & Environmental
catalog! 
Coastal Training Technologies Corp.
(800) 767-7703
email: sales@coastal.com
www.coastal.com

ANSELL VANTAGE SERIES
Ansell’s Vantage series integrates
revolutionary engineered yarns to
provide increased cut protection
without the bulk. That means your
employees will get high cut protec-
tion without sacrificing dexterity,
durability and comfort. Therefore,
these gloves are ideal for work envi-
ronments where sharp tools and
materials are handled. Visit booth
841 to learn more about Vantage®

Gloves.
Ansell Healthcare
(732) 345-5400; FAX: (732) 219-5114
www.ansellpro.com

PROTECTIVE EYEWEAR
Dual color axis design distinguishes
our Shock™ series as one of MCR
Safety Professional Grade’s most
fashionable protective eyewear of-
ferings.  A wide offering of two-tone
frame colors and lens options cre-
ates a variety to fit everyone’s style
preferences.  MCR Safety’s Profes-
sional Grade eyewear is engineered
to provide the highest level of inno-
vation for consumers that demand
the very best in safety.  
MCR Safety
(800) 955-6887  
www.mcrsafety.com 

SAFETY SIGNS,TAGS & OTHER PRODUCTS
Over 40,000 safety products includ-
ing an extended line of safety signs,
arc flash signs, bilingual signs, glow
signs, labels, tags, jumbo tags, lock-
out/tagout products, and traffic
signs, etc. We’ve price reduced 500
items. We offer a full line of OSHA,
ANSI, DOT, NFPA, MEA, and EPA
safety compliance products. Compet-
itively priced, Safehouse Signs has 
the fastest turnaround time for 
custom signs in the industry.
Safehouse Signs, Inc.
(800) 477-7233; FAX: (800) 350-9515;
e-mail: safehousesigns@aol.com;
www.safehousesigns.com

SOUNDPRO® MODELS
Quest Technologies is proud to in-
troduce the SoundPro® Models SE &
DLwith Acoustic Spectral Curves
and Speech Intelligibility. Acoustic-
Spectral Curves are a way to evalu-
ate the quality of noise in new and
existing buildings.  This option supports
captured curves, NC curves,PNC
curves, NCB curves, NR curves and
RC curves. The Speech Intelligibil-
ity option measures speech intelligi-
bility through mass notification sys-
tems. 
Quest Technologies
(800) 245-0779

� Circle 113 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-113 � Circle 114 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-114

� Circle 115 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-115 � Circle 116 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-116

� Circle 117 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-117 � Circle 118 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-118

� Circle 119 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-119 � Circle 120 on reader card or link to the vendor online at WWW.INFO.IMS.CA/7101-120
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Literature Digest & Web Guide

Guidelines for Sending Electronic Files
Photograph:  Submit electronically to Cindy Barry at cindy.
barry@penton.com. File can be PDF, JPEG, or EPS. Must be 
at least 300 dpi resolution.

Copy:  Copy consists of approximately 50-60 words.  Copy 
that does not conform will be edited. Keep in mind that 
included in the 50-60 words is your company name, telephone 
number, fax number, Web site URL and e-mail address.  The 
headline shall not exceed 40 characters (including spaces).
Note: New product news releases and/or product photos are 
not accepted. Submit electronically to Cindy Barry at cindy.
barry@penton.com. 

Mailing Instructions
Literature and/or materials, correspondence,  
contracts, insertion orders ship to:
Cindy Barry, EHS Today 
Penton Media, Inc.   
9800 Metcalf Avenue 
Overland Park, KS 66212
Phone: 913.967.7206  
Fax: 913.981.5609  
E-Mail: cindy.barry@penton.com

Rates
1 - 4 Units     $925 gross each
5+ Units        $885 gross each

Frequency Discount
Run your 1/8-ad unit in all four issues  
and receive the discount price of $3,300.

Strategic Link Between Buyer and Seller



Rates 
Gross rates based on number of insertions within a 12-month period whether units are the same or varying sizes. 
No additional charge for color.

Cancellations: Cancellations must be submitted in writing and will not be accepted after the published ad deadline. 
Cover positions are non-cancelable. Verbal cancellations will  not be accepted.

Short Rate Policy: If an advertising program is cancelled short of the minimum number of insertions required to 
earn the frequency rate it has been billed at, all insertions actually run will be rebilled at the frequency rate earned 
during the 12-month period starting with the first insertion in the program.

Premium Cover Display Advertising Rates
Covers are sold for a 6x or 12x use on a non-cancelable basis.
	 Outside Back Cover	 additional 15% on space
	 Inside Front Cover	 additional 15% on space
	 Inside Back Cover	 additional 10% on space

Multi-Page Rates (ROP)
		  4 Page	 5 Page	 6 Page	 8 Page	 12 Page
Per Page	 $5,870	 $5,700	 $5,375	 $4,930	 $4,250
Total Cost	 $23,480	$28,500	$32,250	$39,440	$51,000

Supplied Insert Rates
		  2 Page	 4 Page	 6 Page	 8 Page	 12 page
Per Page	 $5,280	 $4,500	 $4,340	 $4,050	 $3,660
Total Cost	 $10,560	$18,000	$26,040	$32,400	$43,920

Business Reply Card Rates
Supplied:   $5,280
Publisher Printed:   Consult Publisher for quote

Size 1X 4X 6X 12x 24X
Full Page $8,150 $7,400 $7,080 $6,600 $6,200

2/3 Page 7,950 5,550 5,300 4,970 4,630

Island 1/2 Page 5,280 4,930 4,700 4,370 4,230

1/2 Page 4,430 4,100 3,900 3,650 3,200

1/3 Page 2,770 2,570 2,450 2,240 2,100

1/4 Page 2,140 1,960 1,870 1,700 1,600

1/6 Page 990 930 900 850 780

Spread 16,250 14,700 14,180 13,320 12,390

2009 Display Advertising Rates



General Regulations

a. Agency commission:  15%

b. Bills rendered:  Publication Date.

c. Discount date:  Net 30 days.

d. Regulations covering acceptance of advertising:  As indicated under “Contract and Copy  
Regulations” appearing in Standard Rate and Data Service (SRDS) Business Publication Edition.

e. Rates:  Payable in U.S. funds only.

f. Advertising which simulates editorial content:  Must carry the word “Advertisement” at top of ad.

g. Liability: The publisher reserves the right to hold advertisers and/or their advertising agencies jointly and severally liable for 
money due and payable to the publisher. Publisher is not liable for delays in delivery and/or non-delivery in the event of Act of God, 
action by any governmental or quasi-governmental entity, fire, flood, insurrection, riot, explosion, embargo, strikes whether legal or 
illegal, labor or material shortage, transportation interruption of any kind, work slowdown, or any condition beyond the control of 
publisher affecting production or delivery in any manner. Advertiser and agency agree to indemnify, defend and save harmless the 
publisher from any and all liability for content of advertisements printed (including text, illustrations, representations, sketches, maps, 
trademarks, labels or other copy-righted matter), or the unauthorized use of any person’s name or photograph, arising from the 
publisher’s reproduction and publication of such advertisements pursuant to the advertiser’s or agency’s order. Publisher reserves 
the right to reject, discontinue or omit any advertising or any part thereof. This right shall not be deemed to have been waived by 
acceptance or actual use of any advertising matter.

Circulation Information

a. Subscription price:	  
One Year:	 U.S.		  $69.00		  One Year:	 U.S.		  $109.00
		  Canada		  $79.00 				    Canada		  $129.00
		  International	 $99.00				    International	 $159.00

b. Audited by:  BPA Worldwide

c. Locality of circulation:  The United States.

d. Recipient:  EHS Today  serves the general industrial safety, health and environmental field, which includes manufacturing 
industries (NAICS codes 311-339) with additional coverage within non manufacturing industries. Included are: Mining; Construction; 
Transportation and Warehousing; Utilities; Wholesale; Professional, Scientific, Technical, Information and Administrative Services; 
Health Care; Education; and Governmental establishments.

Miscellaneous Information

Year Established:  1938 (Formerly Occupational Hazards)

Collateral Services

Advertising readership studies, custom market research Studies, Inquiry follow-up studies,  
merchandising, Reprints, and a Variety of E-Media Products: Contact Publisher & Editorial Director, Steve Minter, at 216.931.9281.

List Rental

Lists are customized to your specifications. 

Contact Walter Karl Inc. directly at 845.732.7054 or visit www.walterkarl.com/mailings/pentonLD/index.html.

➤ Rates



Dimensions Wide Deep
Two-Page Spread 14.75” 9.75”

Two-Page Spread Bleed 15.50” 10.75”

Full Page 6.875” 9.75”

Full Page Bleed 7.875” 10.75”

2/3 Page 4.5” 9.75”

2/3 Page Bleed 4.875” 10.75”

1/2 Page, Island 4.375” 6.625”

1/2 Page, Horizontal 6.875” 4.625”

1/2 Page, Horizontal Bleed 7.875” 5.25”

1/2 Page, Vertical 3.25” 9.25”

1/2 Page, Vertical Bleed 3.875” 10.75”

1/3 Page, Square 4.5” 4.625”

1/3 Page, Square Bleed 4.875” 5.25”

1/3 Page, Vertical 2.125” 9.25”

1/3 Page, Vertical Bleed 2.625” 10.75”

1/4 Page 3.25” 4.625”

1/6 Page 2.125” 4.625”

Magazine Trim Size:   7.625” x 10.50” 
Magazine Spread Trim Size:   15.25” x 10.50”
Printing process:  Web offset
Keep live matter 3/16” from the trim edge. For bleed ads, keep live matter 5/16” from the bleed edge.
Penton Media reserves the right to reduce and/or re-size any over-sized or incorrectly sized ads, to fit the ad dimensions 
listed.

Cancellations:
Contracts may be discontinued by either party on 30 days written notice. Individual insertions may not be cancelled after 
published closing date. Frequency short rate may be incurred.

Mailing Instructions
Correspondence, contracts, insertion orders, identification proofs and disks, ship to:
Cindy Barry, EHS Today 
Penton Media, Inc.  9800 Metcalf Avenue  Overland Park, KS 66212
Phone: 913.967.7206 Fax: 913.981.5609 E-Mail: cindy.barry@penton.com

Pre-printed, supplied inserts, ship to:
	 EHS Today  (Issue Date/Quantity)
	 c/o RR Donnelly, Pontiac Division  1600 North Main Street, Pontiac, IL  61764
	 Check magazine for packaging instructions 

2009 Mechanicals



Requirements for Sending Electronic Files
Penton Media, Inc. uses computer-to-plate technology for all printed material. We ask that our advertisers supply digital files using the 
standardized file formats listed below.

a. Platform: Macintosh or PC accepted.

b. Files Accepted: PDFX, TIFF/IT, DCS2, PDF (Prepress high resolution), or Postscript files.

c. Color: Send all files in CMYK mode unless a spot color is running. RGB files must be converted to CMYK.  Please indicate all 
colors, including Pantone colors, on the checklist.

d. Embedded images:  MINIMUM resolution required is 300dpi for full color artwork or grayscale, 1200dpi for Bitmap (B&W/ Line Art). 
Images and logos from Web sites are NOT useable for print ads.
e. Proof:  Digital SWOP approved proofs for all ads must be provided. Recommended Digital SWOP Proofs include:
     ●	 AGFA Pressmatch Aqueos Negative
     ●	 AGFA Pressmatch Dry Negative
     ●	 DuPont Digital Waterproof AX4
     ●	 DuPont Waterproof
     ●	 FUJI Color-Art System CR-T4 SWOP
     ●	 FUJI Luxel FinalProof 5600
     ●	 Imation Matchprint SWOP Lo-Gain Negative Proofing System
     ●	 Imation Matchprint SWOP Lo-Gain Positive Proofing System
     ●	 Imation Matchprint Laserproof
     ●	 Imation Rainbow 4700
     ●	 Iris Pro SWOP
     ●	 Kodak Approval Digital Color Proofing
     ●	 Polaroid Polaproof Digital Halftone Proofing	

For additional information on SWOP requirements, visit www.SWOP.org.

Penton Media, Inc. will not be held liable for the reproduction of any ad submitted without a digital, SWOP approved proof.

Please make sure all digital files meet ad dimensions listed. Penton Media, Inc. reserves the right to reduce and/or re-size any over-
sized or incorrectly sized ads, received from advertisers and/or their agencies, to fit the ad dimensions indicated in the rate card.

f. Electronic File Transfer: You may submit electronic files via the Web site at www.PentonDigitalAds.com. When submitting files via 
the Web site, a SWOP approved proof must be mailed to:

	 EHS Today
	 Penton Media, Inc.  9800 Metcalf Avenue  Overland Park, KS 66212
	 Attn: Cindy Barry

For instruction on creating electronic files, visit our Web site at www.PentonDigitalAds.com.  For further technical assistance, call 
1.800.321.7003.

g. Publisher Services: Advertisers will be billed for the following services:  	  
     ●	 Convert film to digital format:  $50 per piece of film. 
     ●	 Convert native application files:  $125 minimum charge. 
     ●	 SWOP approved digital proof:  $100.

h. Storage: Penton Media, Inc. does not keep a copy of electronic files. Advertisers must retain the original copy.

➤ Mechanicals



Custom Media

Backed by more than 100 years of communication expertise, EHS Today and Penton Custom Media can pro-
vide a full range of services to help our clients build more profitable customer relationships. We partner with 
our clients to set goals and identify marketing strategies best suited to our client’s situation.  

eBooks
Provide at no cost the same quality content readers come 
to expect from our magazines. Readers find our free 
eBooks to be equal to or better than any technical book 
they might find at their local bookstore. Our model differs 
from traditional print publishing in an important respect: 
readers receive chapters as they are written and pub-
lished. Corporate sponsors receive qualified leads (regis-
trants who download each chapter) immediately.

Customized eNewsletter
The ability to target an audience and provide 
them with recurring, consistent and useful in-
formation right to their computer is a marketing 
opportunity too good to pass up. The two keys to 
a successful eNewsletter are the list and the con-
tent. EHS Today takes the time to assemble the 
right people and give them valuable information 
therefore establishing a relationship that dozens 
of phone calls could never do. We can target spe-
cific vertical industries to position your company 
or association as the industry thought leader.

White Paper Program
The delivery of white papers containing high-value research and content 
is crucial to a company’s marketing mix. EHS Today’s white paper 
programs are generally 8 pages of key industry information that revolve 
around the sponsor’s marketing objectives. Whether the objective is to 
integrate the white paper into a total marketing program to generate 
leads, or provide a communication vehicle that launches a company 
into a leadership position on that topic, white papers deliver.



Supplements
Extend your brand recognition to EHS Today’s influential audience with the win-
ning combination of product advertising and journalistic excellence. Supplements 
may be poly-bagged with, or inserted in, a special section within EHS Today.  In 
either case, special reprints will be available for distribution at trade shows and 
promotional usage. The issue will also be heavily promoted in print and online, 
which will give your message even more legs.

➤ Custom Media

Custom Content
Websites and other e-media require constant 
updates in order to stay fresh and maintain viewer 
interest. EHS Today can provide professional 
writing and editing services to ensure you have 
relevant content delivered to your site on a timely 
basis. We work with you to determine your unique 
content requirements, then assign expert writ-
ers to deliver high-quality content to you on the 
frequency and in the format you require. 

Circlesprout Lead Generation 
EHS Today provides you a targeted lead generation program that 
contacts industry decision-makers and identifies their planned buy-
ing intentions for your products or services in the coming months. 
Each month, our agents contact EHS buyers and ask about their 
buying plans for specific product categories. We complete 125 calls 
and provide anywhere from 10 to 65 leads per month, depending 
on the level of interest in your product. Our program ranges from 
an entry-level project, where you share call time with 8 to 12 other 
companies, to more sophisticated programs where we contact 
potential buyers just for you. Agreements are based on a 12-month 
time period from the starting date of the program.

Research
Whether analyzing purchase intentions, buying power or 
product perception, EHS Today’s research capabilities 
provide on-target market intelligence. From identifying 
marketplace competition and concerns to looking for 
new product potential, customers receive actionable 
market information that is accurate and timely.



www.ehstoday.com

Generate leads and drive traffic to your Website through the leader in EHS 
emedia – the newly redesigned www.ehstoday.com

Site visitors now enjoy these features: 
  ●	  Easy to Navigate Website
  ●	  More Targeted Content
  ●	  Improved Search & Functionality
  ●	  Community Involvement (Feedback Tool & Blogs)
  ●	  Site Interactivity 

Improved Advertising Opportunities: 
  ●	  Increased Ad Sizes & Ads Appear Above the Fold
  ●	  Targeted Approach
  ●	  Exclusive Advertising Opportunities
  ●	  Content Sponsorships
  ●	  Interactive Opportunities (Videos, Podcasts,  
	  Pop Quiz, Webinars and Virtual Trade Shows)
  ●	  Increased impressions and click thrus (we drive  
	  traffic to your Website)
  ●	  Provides a high level of qualified leads
 
Overview of Offerings: 
  ●	  Category Sponsorships
  ●	  Storefronts
  ●	  Banner Advertising
  ●	  SafetyLive TV
  ●	  eNewsletters
  ●	  Webinars
  ●	  EHS WebExpo & Conference
  ●	  Podcasts
  ●	  Pop Quiz Challenge

Proven Results* 
Monthly page views - 145,000
Monthly visits - 60,000

		  SOURCE: Omniture (Please Note:  Omniture  
		  eliminates all search bots and spiders, providing the 
		  most accurate number of visitors and page views) 

User Feedback 
Podcasts

“I really like the podcasts. I can work at my 
desk and listen to streaming safety radio!!! 
OK, maybe only safety people think that is 
cool but please keep it up. Tuning in again 
tomorrow.” - Safety Coordinator
 
WebExpo
“I think this is a great way to keep up 
on the latest in safety and health. It is 
especially attractive to me as I am now 
working for a small company that does not 
have the resources to send me to the big 
national conferences. Thank you.” - Safety 
Manager

WebExpo
“This is an excellent way to provide 
continuous education and exposure to 
new and innovative ideas in incident  
prevention. Continue the excellent work 
in organizing these events and kudos on 
the presentations and speakers.” -EHS 
Director

Article Feedback
Preventing Workplace Violence 
“Very good article. I’ll buy the book to 
learn more about the co-authors’ research, 
analysis, and how they arrived at their 
conclusions. I’ll also share this article with 
my managers.”

May is Electrical Safety Month 
“Thank you, it was huge part of what I was 
looking for; electrical safety in the work 
place that I couldn’t get from other web-
sites. Thank you for your help!!”
 
ASSE: The Myths of Safety
“Common Sense at last! Someone 
forwarded this article to me and it is 
refreshing to hear someone say what 
needs to be said! Thank you” 

Protecting Workers From MRSA Infection 
“Best article on this topic I’ve read, and 
I’ve read about a dozen trying to find out 
transmission and prevention details for the 
workplace.  Thanks”

Featured Video - Click Here



Banner Positions

1) Leaderboard  
Specs: 728w x 90h pixels. Gif, Animated gif, JPEG, or Flash 
accepted. Max file Size 25k
Rate: $60 net CPM

2) Rectangle Ad  
Specs: 300w x 250h pixels. Gif, Animated gif, JPEG, or 
Flash accepted. Max file size 25k
Rate: $60 net CPM

3) Button Ad
Specs: 180w x 150h pixels. Gif, Animated gif, JPEG, or 
Flash accepted. Max file Size 25k
Rate: $50 net CPM

4) Peel Back/Dog Ear
A small fold on the upper right-hand corner of every page 
of www.ehstoday.com promises value in a unique, promi-
nent position.
Rate: $2,100 net/2 weeks

5) Product of the Month   
Put the spotlight on your company’s products and services 
by highlighting your products on www.ehstoday.com 
for one month. Includes a 50 word product description, 
125w x 125h product photo and link to your product or 
homepage. 
Rate: $525 net/month

6) Roadblock  
This is the online version 
of an enhanced full-page 
print ad. Roadblocks are 
placed before the entry of 
the home page. They offer a 
unique platform to capture 
audience attention. 
Specs: 640w x480h pixels, 
Gif, JPEG, Animated gif, 
Flash or HTML ad accepted. Max file size 25k  Advertisers 
cannot buy consecutive weeks.
Rate: $3,000 net/2 weeks

* Rich media available on www.ehstoday.com

Click here to go to www.ehstoday.com

 ● Large Ad Sizes ● All Ads Above the Fold ● Branding Opportunities

Website Advertising

Materials and Deadlines:  Materials must be submitted at 
least five business days prior to the scheduled run date.  Please 
e-mail your creative, in accordance with the specifications for 
the purchased position, to Liz Bollini at liz.bollini@penton.com. 
Phone: 216.931.9222

1

3 2

4

5

Featured Video - Click Here



Exclusively position your brand alongside specific, relevant editorial 
content in a community-based page on www.ehstoday.com 
At www.ehstoday.com, now it’s easier than ever to find information on 
the hottest topics in the environmental, health and safety industry. EHS 
Today’s Category Sponsorship pages quickly connect our readers with 
critical and timely news, trends, products and commentary on key indus-
try topics. 

Category Sponsorship Benefits
  ●   Exclusive - no competing leaderboard, rectangle or button ads 
  ●   High visibility
  ●   First come, first served!  
  ●   Highly targeted customers
  ●   Aligned with niche content-your ads follow the related articles
  ●   Supply your own content, such as articles and products

Category Sponsorship Topics 
Associate your brand with one or more key industry topics:

  ●	  Safety
  ●	  Health
  ●	  Industrial Hygiene
  ●	  Environment
  ●	  Training
  ●	  PPE 
	 a.   Eye, Face & Head
	 b.   Fall Protection
	 c.   Foot Protection
	 d.   Hand Protection
	 e.   Hearing Protection
	 f.    Protective Clothing
	 g.   Respirators
  ●	  Construction
  ●	  Fire/Emergency Response
  ●	  Standards
  ●	  International

Category Sponsorship Includes:
1) Leaderboard Ad 
Specs: 728w x 90h pixels. Gif, Animated gif, JPEG, or Flash accepted. 
Max file Size 25k

2) Rectangle Ad 
Specs: 300w x 250h pixels. Gif, Animated gif, JPEG, or Flash accepted. 
Max file size 25k

3) Button Ad 
Specs: 180w x 150h pixels. Gif, Animated gif, JPEG, or Flash accepted. 
Max file Size 25k

4) Three Articles/ Case Studies 
Specs: Article Title, 30-word abstract. Article Format:  PDF or link to 
Website

5) Two Products 
Specs: Photo:100w x 100h pixels, Up to 50 words of text for description 
and link to your product or homepage.

Category Sponsorships

Rate: 
$1,000 net/per month
(Minimum three month purchase)

Materials and Deadlines:  Materials must be 
submitted at least five business days prior to the 
scheduled run date.  Please e-mail your creative, 
in accordance with the specifications for the 
purchased position, to Liz Bollini at  
liz.bollini@penton.com. Phone: 216.931.9222.

1

3
2

4

5

Featured Video - Click Here



Target your Content to EHS Buyers with a Storefront

Our popular Storefronts have a whole new face. 
These proven lead generators have been enhanced 
with new catalog and content pages to provide your 
company with a high-profile home on www.ehstoday.
com.

What is a Storefront?
A Storefront is a separate section of EHS Today’s 
Website that supplies in-depth product information 
and promotes your product line to the EHS audience. 
Storefronts on www.ehstoday.com provide in-depth 
information about your products or services as well 
as your educational editorial content and catalog(s). 

What type of content  
will my Storefront contain?
    •	 Your logo and company description.
    •	 Up to 10 products featured per month (each product includes 100-word description and 180w x 150h product  
	 photo, and one product link).
    •	 Three Catalog Spots (catalog image, 100-word description and two links).
    •	 Five Articles/Whitepaper/Case History (article headline, description, and one link to PDF or Website).
    •	 Contact information.
    •	 Optional: Add up to 3 supplied videos to show your products in action.

 

How will my Storefront be promoted?
    •	 Online exposure on www.ehstoday.com for 12 months.
    •	 Your company logo displayed on www.ehstoday.com home page and other content pages.
    •	 Text ads based around related editorial content. 
    •	 Promotions in the EHS Today eNewsletter.

Rate: $5,525 net 
Add up to 3 supplied videos for $1,700 net 
(Video will also be added to www.safetylivetv.com)

Storefront

Average Clicks: 
235 per month



Become an Industry Expert and Build a Highly Qualified Lead Database
Webinars are a cost-effective way to build relationships with a large group of safety and health decision-makers. We’ll help you design 
a custom Webinar or sponsor an editorial Webinar.

Editorial Webinars
2009 Schedule and Sponsorship Benefits

Program Overview

  ●  Live 45-minute audio-based program with an accompanying  
     synchronized slide presentation.
  ●  Hosted by an EHS Today editor and EHS Today provides 
     a leading industry analyst as the keynote speaker.
  ●  EHS Today will manage the broadcast logistics, custom  
     registration form, customer service and project management  
     of the entire event. 
  ●  Webinar program includes interactive 15-minute Q&A session 
     to allow viewers to take part in community discussion.
  ●  Pre- and post-event audience marketing plan. 
  ●  Extensive brand recognition via the audience marketing  
     campaign, including e-mail invites, e-news placements,  
     online banner ads and in print advertising.
  ●  High-quality registration and attendee database.
  ●  12-month archive.

Editorial Webinars

  ●  Complete turnkey way to collect  
     targeted sales leads.
  ●  Align your company with focused  
     editorial.
  ●  Tap into a specific targeted audience.
  ●  Brand recognition via the audience  
     marketing campaign. Your company  
     name and logo on all Webinar  
     promotional efforts. 

  ●  Receive the entire registration and  
    attendee database.  Ability to ask 
    three specific buying questions  
    on the registration form.

  ●  The 2009 editorial Webinar schedule  
     will be promoted to the entire EHS list  
     in January 2009. 
  ●  Specific Webinar eBlasts sent to  
     EHS Today’s target audience. 
  ●  Webinar details distributed via  
     EHS Today’s eNewsletters 
  ●  Promotional banner ads. 
  ●  Print promotions in EHS Today  
     magazines.
  ●  Post Webinar promotions include  
     online, magazine and eNewsletter  
     promotions.
  ●  We supply you with all the Webinar  
     promotional material, allowing you to  
     promote to your own database.

Rates
  ●  EHS Today one-time Webinar  
     sponsorship fee is $10,000 net
  ●  EHS Today pay-per-registrant  
     Webinar sponsorship is $3,000 net  
     (set-up fee), plus $35 net per registrant
  ●  Consult Publisher for pricing on  
     multiple Webinars

Company Custom Webinar Topic Registrants Attendees

Quest
Can You Hear Me Now? Quantifying Noise, 

Assessing Exposure, & Evaluating Results 
685 371

ProAct Safety
Is Safety About Achieving Success  

or Avoiding Failure? 
334 239

RAE Systems
Venue Protection: Protecting the Public  

with Real-time Safety Solutions 
276 168

EORM
Preparing to Meet the New Chemical 

Facility Anti-terrorism Standards
789 559

Dolphin  
5 Steps to Completely Accurate  

Chemical Inventories
285 153

Westex 
Understanding NFPA 70E and  

the Arc Flash Hazard 
939 763 

American Red Cross Are you Prepared for Pandemic Flu? 3,385 2,260

Why Sponsor an Editorial Webinar					        Promotional Efforts

Editorial Webinar Topics
February:  OSHA Compliance Tips 
April:  Ergonomics and Productivity 

June:  Arc Flash Safety 
August:  Preventing Deadly Falls 

October:  First Aid & Disaster Preparedness 
December:  Plant Maintenance & Safety



Become an Industry Expert and Build a Highly Qualified Lead Database
Webinars are a cost-effective way to build relationships with a large group of safety and health decision-makers. We’ll help 
you design a custom Webinar or sponsor an editorial Webinar.

Custom Webinars

Promotional Efforts
  ●  Specific Webinar eBlasts sent to EHS Today’s target audience.   
     Choose audience based on topic of interest, job title, job function  
     or employee size.
  ●  Webinar details located in EHS Today’s eNewsletters.
  ●  Promotional banner ads. 
  ●  Post Webinar promotions include online, magazine and eNewsletter promotions.
  ●  We supply you with all the Webinar promotional material, allowing you to promote to your own database.

Proven Results
EHS Today has hosted more than 42 Webinars over the past four years. Penton Media, Inc.,  
our parent company, has hosted more than 600 Webinars over the past five years.  
The number of registrants ranges from 150 to 1,500 or more for general topics,  
with an average of approximately 300. 

Rates
  ●  EHS Today one-time Webinar sponsorship fee is $10,000 net
  ●  EHS Today pay-per-registrant Webinar sponsorship is $3,000 net  
     (set-up fee), plus $35 net per registrant
  ●  Consult Publisher for pricing on multiple Webinars

Custom Webinars

Program Overview

  ●  Live 45-minute audio-based program with an accompanying  
     synchronized slide presentation.
  ●  The Webinar topic and speaker(s) are selected by  
     the sponsor. 
  ●  EHS Today will manage the broadcast logistics, custom  
     registration form, customer service and project management 
     of the entire event. 
  ●  Webinar program includes interactive 15-minute Q&A session  
     to allow viewers to take part in community discussion.
  ●  Live interactive polling during the event and a exit survey  
     allows you to collect valuable research information.
  ●  Custom registration form that allows you to ask three specific  
     buying questions.
  ●  Reporting URL with access to the entire registration and  
     attendee database.  Full lead database contact (name,  
     company, title, phone, address, email address and answers  
     to your qualifying questions).
  ●  Pre- and post-event audience marketing plan. 
  ●  Your company name included on all marketing promotions.
  ●  12-month archive.

Sponsor Benefits

  ●  Generate awareness on a particular technology trend. 
  ●  Provide a dynamic multimedia platform to showcase your  
     industry expertise.
  ●  Position your company as a trusted partner who can  
     help manufacturers solve their business problems. 
  ●  Build an extensive demographic qualifying database with  
     full contact information and specific buying questions. 
  ●  Research-Live polling and exit survey allows you to collect  
     value research information.
  ●  Receive leads all year long! 12-month archive. 
  ●  Gain extensive branding opportunities throughout  
     the program. Your company name, logo and speaker  
     information will appear in all promotional efforts.



		  Supplied Video Results:
		  Average Video Views: 4,000
		  Average Website Clicks: 600

		  Tradeshow Video Results:
		  Average Video Views: 540
		  Average Website Clicks: 108

SafetyLive TV, www.safetylivetv.com, is EHSToday’s 
video Website for the viewing of safety, environmental 
and health videos. SafetyLive TV offers an array of both 
educational and commercial videos for the EHS market.  
At SafetyLive TV, viewers can find company video 
programs, product demonstrations, reports from industry 
trade shows and interviews with newsmakers.
 
SafetyLiveTV offers you two types of video opportunities: 

Supplied Video
Have a video already created and looking for additional 
exposure? SafetyLive TV offers a way to gain a larger 
audience for your product or company information.
	 ● Your video featured on SafetyLiveTV.com for  
	    12 months
	 ● Your logo and one link to your Website
	 ● Leaderboard and company logo placement to  
	    accompany located around your posted video
	 ● Video promotion sponsorships in eNewsletters

	 Rate: $2,500 net 

		
Tradeshow Product Video
Showcase your new products with a tradeshow video! 
SafetyLiveTV can help you tell the EHS world, not just 
show attendees, about your products and company.

The EHS Today team will be shooting Product Videos at 
AIHCE, ASSE and NSC. Each video, produced by our 
emedia team, will provide you up to 2 minutes to discuss 
a product and demonstrate its features. This video will 
be posted and promoted on the www.ehstoday.com 
home page and the SafetyLiveTV Website. Additionally, 
we promote throughout the Website, magazine and our 
electronic newsletters.
	 ● Video shot at tradeshow - 30-minute  
	    appointment 
	 ● 2-minute single-product video
	 ● Featured on SafetyLive TV for 6 months
	 ● Video sponsorship in eNewsletters

	 Rate: $1,000 net

SafetyLive TV

Why Video?
As the use and viewing of online video grows, more EHS Today 
advertisers are planning to make video an essential part of their 
marketing communications. In fact, overall advertising spending for 
online videos will increase 27% in the next three years.* A b2b Media 
Business study shows that viewers respond to videos online: 52% of 
those polled took action after seeing a video.

				    * SOURCE: b2b Media Business
 

Featured Video - Click Here



The pop quiz is promoted online,  
via email and in print.

  ●	 Pop quiz is a multiple-choice test where the EHS Today 
	 audience answers five questions for an opportunity to win a prize.
  ●	 Visitors are required to register and provide demographics  
	 (Name, Email, Company and Job Title) to participate. Sponsors  
	 receive the registration database.
  ●	 Duration of the pop quiz is typically two weeks.
  ●	 5 questions are supplied by sponsor. 
  ●	 Prize/Giveaway supplied by sponsor.
  ●	 Your Pop Quiz will be promoted in the weekly eNewsletter  
	 and on the www.ehstoday.com home page.

Results
Previous pop quiz sponsors have received from 150–300 registrants.  
The total registration cannot be guaranteed; however, EHS Today 
ensures the promotion for the Pop Quiz to the largest possible 
audience.

Rate: $2,550 net/2 weeks

Example Client Pop Quiz
http://popquiz.occupationalhazards.com/ansell_popquiz_may08/

http://popquiz.occupationalhazards.com/AmericanRedCross_PopQuiz_May08/

Pop Quiz
Interact with readers and raise brand awareness through the customized 
Pop Quiz, while taking advantage of this high lead-generator

Example Promotions

Example of eNewsletter Promotion

Test your knowledge: Take Coastal Pop Quiz Challenge 

Think you know about HazCom? Then take the Coastal PopQuiz Challenge. Below is a sneak peek at Questions 1&2. Entries with all five 
correct answers are automatically entered into a drawing to Win Coastal’s Hazard Communication: Elements Of Safety DVD - valued at $495.
Take the test and you may win Coastal’s Hazard Communication: Elements Of Safety DVD!
1. If an employee doesn’t work directly with a chemical in the workplace, he or she doesn’t need to be aware of the hazards associated with it.
a. True	 b. False

2. The maximum amount of a chemical you can be exposed to over an eight-hour period without adverse health effects is called
a. toxic level	 b. lethal limit	 c. permissible exposure limit	 d. threshold limit value

Click HERE to take the full Pop Quiz Challenge.



EHS Today has gone portable! Now you can reach safety and health 
professionals through our informative podcasts - the new on-demand radio for 
the 21st Century. Our readers can listen to these podcasts in their office, on 
the plane, in the car, at the gym - any time that suits their convenience. 

These podcasts feature EHS Today editors, industry experts and interviews 
with leading safety manufacturers and industry figures examining a wide range 
of safety, health and industrial hygiene topics. Each podcast offers sponsors 
an audio message as part of an integrated media package that provides value 
for the next year.

Did You Know?
  ☛	 Spending on podcasting advertising over the next five years will go  
	 from an $80 million market in 2006 to $400 million in 2011.1

  ☛	 It’s estimated that Apple has sold more than 100 million iPods and that  
	 more than 300 million copies of iTunes have been installed.2  EHS Today’s  
	 Podcasts are featured on iTunes for added exposure.

What is Podcasting?
Podcasting is a method of distributing multimedia files, such as audio  
programs or music videos, over the internet for playback on mobile devices  
(iPods) and personal computers.
Rate:  $2,100 net

Go online to www.ehstoday.com/podcasts and Apple’s iTunes to hear archived 
Podcasts.

1SOURCE: Geoff Ramsey, eMarketer, Inc. 
2SOURCE: Association for Downloadable Media, http://www.downloadablemedia.org. 

Editorial Podcast Topics
January  

Health Promotion on a Budget

March 
Changing the Safety Culture

May 
Global EHS Management

July 
Controlling Workers’ Comp Costs

September 
Profiting from Sustainability

November 
Safety Ideas from the European Union

Podcasts

Editorial Podcasts
We’ll do it all for you! With Editorial Podcasts the topic and 
editorial content is selected by EHS Today. EHS Today staff will 
handle the production and creation of your Podcast. 

Editorial Podcasts Include:
 ●	 10-second audio introduction — “EHS Today Podcasts  
	 brought to you by (Company Name), (Company URL).”
 ●	 5-30 minute audio presentation, produced by EHS Today
 ●	 30-second audio promotion to play at the conclusion of  
	 the Podcast to include value proposition.
 ●	 Logo/branding sponsorship on EHS Today Podcast landing 
	 page with click-thru URL.
 ●	 Podcast promoted in e-Newsletters 
 ●	 Archived on www.ehstoday.com for 12 months.

Custom Podcasts
It’s up to you! With Custom Podcasts the topic and 
editorial content is selected by you, the advertiser. 
You also have the option for EHS Today staff to 
assist in production and creation of your Podcast or 
you can produce and create it yourself. 

Custom Podcasts include:
 ●	 5-15 minute audio presentation.
 ●	 Logo/branding sponsorship on EHS Today  
	 Podcast landing page with click-thru URL.
 ●	 Podcast promoted in e-Newsletters 
 ●	 Archived on www.ehstoday.com for 12 months.




