




Become an Industry Expert and Build a Highly Qualified Lead Database
Webinars are a cost-effective way to build relationships with a large group of safety and health decision-makers. We’ll help 
you design a custom Webinar or sponsor an editorial Webinar.

Custom Webinars

Promotional Efforts
  ●  Specific Webinar eBlasts sent to EHS Today’s target audience.   
     Choose audience based on topic of interest, job title, job function  
     or employee size.
  ●  Webinar details located in EHS Today’s eNewsletters.
  ●  Promotional banner ads. 
  ●  Post Webinar promotions include online, magazine and eNewsletter promotions.
  ●  We supply you with all the Webinar promotional material, allowing you to promote to your own database.

Proven Results
EHS Today has hosted more than 42 Webinars over the past four years. Penton Media, Inc.,  
our parent company, has hosted more than 600 Webinars over the past five years.  
The number of registrants ranges from 150 to 1,500 or more for general topics,  
with an average of approximately 300. 

Rates
  ●  EHS Today one-time Webinar sponsorship fee is $10,000 net
  ●  EHS Today pay-per-registrant Webinar sponsorship is $3,000 net  
     (set-up fee), plus $35 net per registrant
  ●  Consult Publisher for pricing on multiple Webinars

Custom Webinars

Program Overview

  ●  Live 45-minute audio-based program with an accompanying  
     synchronized slide presentation.
  ●  The Webinar topic and speaker(s) are selected by  
     the sponsor. 
  ●  EHS Today will manage the broadcast logistics, custom  
     registration form, customer service and project management 
     of the entire event. 
  ●  Webinar program includes interactive 15-minute Q&A session  
     to allow viewers to take part in community discussion.
  ●  Live interactive polling during the event and a exit survey  
     allows you to collect valuable research information.
  ●  Custom registration form that allows you to ask three specific  
     buying questions.
  ●  Reporting URL with access to the entire registration and  
     attendee database.  Full lead database contact (name,  
     company, title, phone, address, email address and answers  
     to your qualifying questions).
  ●  Pre- and post-event audience marketing plan. 
  ●  Your company name included on all marketing promotions.
  ●  12-month archive.

Sponsor Benefits

  ●  Generate awareness on a particular technology trend. 
  ●  Provide a dynamic multimedia platform to showcase your  
     industry expertise.
  ●  Position your company as a trusted partner who can  
     help manufacturers solve their business problems. 
  ●  Build an extensive demographic qualifying database with  
     full contact information and specific buying questions. 
  ●  Research-Live polling and exit survey allows you to collect  
     value research information.
  ●  Receive leads all year long! 12-month archive. 
  ●  Gain extensive branding opportunities throughout  
     the program. Your company name, logo and speaker  
     information will appear in all promotional efforts.



EHS Today has gone portable! Now you can reach safety and health 
professionals through our informative podcasts - the new on-demand radio for 
the 21st Century. Our readers can listen to these podcasts in their office, on 
the plane, in the car, at the gym - any time that suits their convenience. 

These podcasts feature EHS Today editors, industry experts and interviews 
with leading safety manufacturers and industry figures examining a wide range 
of safety, health and industrial hygiene topics. Each podcast offers sponsors 
an audio message as part of an integrated media package that provides value 
for the next year.

Did You Know?
  ☛	 Spending on podcasting advertising over the next five years will go  
	 from an $80 million market in 2006 to $400 million in 2011.1

  ☛	 It’s estimated that Apple has sold more than 100 million iPods and that  
	 more than 300 million copies of iTunes have been installed.2  EHS Today’s  
	 Podcasts are featured on iTunes for added exposure.

What is Podcasting?
Podcasting is a method of distributing multimedia files, such as audio  
programs or music videos, over the internet for playback on mobile devices  
(iPods) and personal computers.
Rate:  $2,100 net

Go online to www.ehstoday.com/podcasts and Apple’s iTunes to hear archived 
Podcasts.

1SOURCE: Geoff Ramsey, eMarketer, Inc. 
2SOURCE: Association for Downloadable Media, http://www.downloadablemedia.org. 

Editorial Podcast Topics
January  

Health Promotion on a Budget

March 
Changing the Safety Culture

May 
Global EHS Management

July 
Controlling Workers’ Comp Costs

September 
Profiting from Sustainability

November 
Safety Ideas from the European Union

Podcasts

Editorial Podcasts
We’ll do it all for you! With Editorial Podcasts the topic and 
editorial content is selected by EHS Today. EHS Today staff will 
handle the production and creation of your Podcast. 

Editorial Podcasts Include:
 ●	 10-second audio introduction — “EHS Today Podcasts  
	 brought to you by (Company Name), (Company URL).”
 ●	 5-30 minute audio presentation, produced by EHS Today
 ●	 30-second audio promotion to play at the conclusion of  
	 the Podcast to include value proposition.
 ●	 Logo/branding sponsorship on EHS Today Podcast landing 
	 page with click-thru URL.
 ●	 Podcast promoted in e-Newsletters 
 ●	 Archived on www.ehstoday.com for 12 months.

Custom Podcasts
It’s up to you! With Custom Podcasts the topic and 
editorial content is selected by you, the advertiser. 
You also have the option for EHS Today staff to 
assist in production and creation of your Podcast or 
you can produce and create it yourself. 

Custom Podcasts include:
 ●	 5-15 minute audio presentation.
 ●	 Logo/branding sponsorship on EHS Today  
	 Podcast landing page with click-thru URL.
 ●	 Podcast promoted in e-Newsletters 
 ●	 Archived on www.ehstoday.com for 12 months.



The pop quiz is promoted online,  
via email and in print.

  ●	 Pop quiz is a multiple-choice test where the EHS Today 
	 audience answers five questions for an opportunity to win a prize.
  ●	 Visitors are required to register and provide demographics  
	 (Name, Email, Company and Job Title) to participate. Sponsors  
	 receive the registration database.
  ●	 Duration of the pop quiz is typically two weeks.
  ●	 5 questions are supplied by sponsor. 
  ●	 Prize/Giveaway supplied by sponsor.
  ●	 Your Pop Quiz will be promoted in the weekly eNewsletter  
	 and on the www.ehstoday.com home page.

Results
Previous pop quiz sponsors have received from 150–300 registrants.  
The total registration cannot be guaranteed; however, EHS Today 
ensures the promotion for the Pop Quiz to the largest possible 
audience.

Rate: $2,550 net/2 weeks

Example Client Pop Quiz
http://popquiz.occupationalhazards.com/ansell_popquiz_may08/

http://popquiz.occupationalhazards.com/AmericanRedCross_PopQuiz_May08/

Pop Quiz
Interact with readers and raise brand awareness through the customized 
Pop Quiz, while taking advantage of this high lead-generator

Example Promotions

Example of eNewsletter Promotion

Test your knowledge: Take Coastal Pop Quiz Challenge 

Think you know about HazCom? Then take the Coastal PopQuiz Challenge. Below is a sneak peek at Questions 1&2. Entries with all five 
correct answers are automatically entered into a drawing to Win Coastal’s Hazard Communication: Elements Of Safety DVD - valued at $495.
Take the test and you may win Coastal’s Hazard Communication: Elements Of Safety DVD!
1. If an employee doesn’t work directly with a chemical in the workplace, he or she doesn’t need to be aware of the hazards associated with it.
a. True	 b. False

2. The maximum amount of a chemical you can be exposed to over an eight-hour period without adverse health effects is called
a. toxic level	 b. lethal limit	 c. permissible exposure limit	 d. threshold limit value

Click HERE to take the full Pop Quiz Challenge.



Target your Content to EHS Buyers with a Storefront

Our popular Storefronts have a whole new face. These proven 
lead generators have been enhanced with new catalog and 
content pages to provide your company with a high-profile home 
on www.ehstoday.com.

What is a Storefront?
A Storefront is a separate section of EHS Today’s Website that 
supplies in-depth product information and promotes your prod-
uct line to the EHS audience. Storefronts on www.ehstoday.com 
provide in-depth information about your products or services as 
well as your educational editorial content and catalog(s). 

What type of content  
will my Storefront contain?
    •	 Your logo and company description.
    •	 Up to 10 products featured per month (each product  
	 includes 100-word description and 180w x 150h  
	 product photo, and one product link).
    •	 Three Catalog Spots (catalog image, 100-word  
	 description and two links).
    •	 Five Articles/Whitepaper/Case History (article  
	 headline, description, and one link to PDF or Website).
    •	 Contact information.
    •	 Up to 3 supplied videos to show your products in action. 
	 Bonus Exposure! Your videos will also be included at www.safetylivetv.com.
   •	 A list of all the tradeshows, conferences and events where you exhibit.
  •	 Custom RFP form.

 

How will my Storefront be promoted?
    •	 Online exposure on www.ehstoday.com for 12 or 6 months.
    •	 Your company logo displayed on www.ehstoday.com home 
	 page and other content pages.
    •	 Text ads based around related editorial content. 
    •	 Promotions in the EHS Today eNewsletter.

Rates: 
12 months:  $5,525 net
6 months:  $3,000 net

Storefront

Average Clicks: 
235 per month



EHS Today eNewsletter
EHS Today is the only enewsletter that adopts a holistic approach 
to the management of environment, health and safety by bringing 
you breaking news, analysis and features that focus on occupational 
safety, environmental and risk management, sustainability and 
workplace quality of life.
Publishing Dates: Weekly 
Circulation: Approximately 50,000*

1) Level 1
One per issue.  125 words of text, 180w x 150h Gif or jpeg image 
and unlimited links.
Rate: $1,000 net

2) Level 2
One per issue.  75 words of text, 180w x 150h Gif or jpeg image and 
two links. 
Rate: $850 net

3) Featured Products
Three per issue. 50 words of text, 180w x 150h Gif or jpeg image and 
one link.
Rate: $650 net

4) Featured Links   
25 words of text and one link. 
Rate: $300 net

5) Skyscraper Ad 
One per issue. 120w x 600h Gif or jpeg image and 30 words of text 
and one link. Max file size 25k.
Rate: $650 net

Newsletter Materials and Deadlines:  Materials must be 
submitted at least five business days prior to the scheduled 
run date.  Please e-mail your creative, in accordance with the 
specifications for the purchased position, to Liz Bollini at  
liz.bollini@penton.com. Phone: 216.931.9222.

 *Source: Publisher’s Own Data

eNewsletters

Look at These Results
EHS Today eNewsletter  
		  Average Clicks

Level 1		  178

Level 2		  68	

Hot Products 		  54

Featured Links 		 35

Skyscrapers		  33

1

3

2

4

5

 ● Cost-Effective ● Broad & Targeted  
● All Sponsorships Include Text & Image ● Readable on PDA/Cell Phone



Construction Safety eNewsletter
Construction can be a safe occupation when employers and workers are aware of the 
hazards and how to mitigate them. This monthly e-newsletter provides guidance from 
construction safety experts, examines trends and regulatory action in the construction 
industry, helps workers identify and control the hazards that commonly cause the most 
serious construction injuries, and offers information about products and services related 
to construction safety.  
Circulation: Approximately 9,000

Level 1
One per issue.  125 words of text, 180w x 
150h Gif or jpeg image and unlimited links.
Rate: $1,000 net

Level 2
One per issue.  75 words of text, 180w 
x 150h Gif or jpeg image and two links. 
Rate: $850 net

Featured Products
Three per issue. 50 words of text, 180w x 
150h Gif or jpeg image and one link.
Rate: $650 net

Featured Links   
25 words of text and one link. 
Rate: $300 net

Skyscraper Ad 
One per issue. 120w x 600h Gif or jpeg 
image and 30 words of text and one link.   
Max file size 25k.
Rate: $650 net

Level 1
One per issue.  125 words of text, 180w x 
150h Gif or jpeg image and unlimited links.
Rate: $625 net

Level 2
One per issue.  75 words of text, 180w 
x 150h Gif or jpeg image and two links. 
Rate: $525 net

Featured Products
Three per issue. 50 words of text, 180w x 
150h Gif or jpeg image and one link.
Rate: $450 net

Featured Links   
25 words of text and one link. 
Rate: $200 net

Skyscraper Ad 
One per issue. 120w x 600h Gif or jpeg 
image and 30 words of text and one link. 
Max file size 25k.
Rate: $425 net

Safety Solutions eNewsletter
Safety Solutions offers how-to information 

and resources that 
busy occupational 
safety and health 
practitioners can ap-
ply to their own work-
sites. The monthly 
newsletter offers a full-
length article based 
on best practices and 
practical solutions to 
workplace occupation-

al safety and health challenges, along with 
links to valuable information found on www.
ehstoday.com and from our sponsors. 
Circulation: Approximately 33,200 

Ergonomics eNewsletter
Ergonomics News is designed to help 
ergonomists and safety managers find 
the right solutions to a host of ergonomic-
related challenges — from manual mate-

rial handling to office ergonomics. Every 
month, the newsletter features a column 
written by a vet-
eran ergonomist, 
along with links to 
ergonomics news 
stories on www.
ehstoday.com 
Circulation: Ap-
proximately 16,700

IH Insights eNewsletter
The EHS Today electronic newsletter for 
the industrial hygiene community. Content 
in IH Insights ranges from chemical safety 
to the role of the 
industrial hygienist 
in today’s enter-
prises. It features an 
original column in 
each issue, written 
by an experienced 
industrial hygienist, 
along with links to 

additional articles on industrial hygiene-
related topics on www.ehstoday.com 
Circulation: Approximately 21,900

Responder Safety  
eNewsletter 
This monthly e-newsletter brings our 
audience of 21,000 public and private 
emergency response managers up-to-date 
on important news and 
information affecting 
their employees’ safety 
and performance.  The 
enews contains infor-
mation that supports 
critical missions of fire, 
emergency services, 
hazmat, EMS/rescue, 
police and homeland 
security.
Circulation: Approximately 21,000
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Banner Positions

1) Leaderboard  
Specs: 728w x 90h pixels. Gif, Animated gif, JPEG, or Flash 
accepted. Max file Size 25k
Rate: $60 net CPM

2) Rectangle Ad  
Specs: 300w x 250h pixels. Gif, Animated gif, JPEG, or 
Flash accepted. Max file size 25k
Rate: $60 net CPM

3) Button Ad
Specs: 180w x 150h pixels. Gif, Animated gif, JPEG, or 
Flash accepted. Max file Size 25k
Rate: $50 net CPM

4) Peel Back/Dog Ear
A small fold on the upper right-hand corner of every page 
of www.ehstoday.com promises value in a unique, promi-
nent position.
Rate: $2,100 net/2 weeks

5) Product of the Month   
Put the spotlight on your company’s products and services 
by highlighting your products on www.ehstoday.com 
for one month. Includes a 50 word product description, 
125w x 125h product photo and link to your product or 
homepage. 
Rate: $525 net/month

6) Roadblock  
This is the online version 
of an enhanced full-page 
print ad. Roadblocks are 
placed before the entry of 
the home page. They offer a 
unique platform to capture 
audience attention. 
Specs: 640w x480h pixels, 
Gif, JPEG, Animated gif, 
Flash or HTML ad accepted. Max file size 25k  Advertisers 
cannot buy consecutive weeks.
Rate: $3,000 net/2 weeks

* Rich media available on www.ehstoday.com

Click here to go to www.ehstoday.com

 ● Large Ad Sizes ● All Ads Above the Fold ● Branding Opportunities

Website Advertising

Materials and Deadlines:  Materials must be submitted at 
least five business days prior to the scheduled run date.  Please 
e-mail your creative, in accordance with the specifications for 
the purchased position, to Liz Bollini at liz.bollini@penton.com. 
Phone: 216.931.9222
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Featured Video - Click Here



Exclusively position your brand alongside specific, relevant editorial 
content in a community-based page on www.ehstoday.com 
At www.ehstoday.com, now it’s easier than ever to find information on 
the hottest topics in the environmental, health and safety industry. EHS 
Today’s Category Sponsorship pages quickly connect our readers with 
critical and timely news, trends, products and commentary on key indus-
try topics. 

Category Sponsorship Benefits
  ●   Exclusive - no competing leaderboard, rectangle or button ads 
  ●   High visibility
  ●   First come, first served!  
  ●   Highly targeted customers
  ●   Aligned with niche content-your ads follow the related articles
  ●   Supply your own content, such as articles and products

Category Sponsorship Topics 
Associate your brand with one or more key industry topics:

  ●	  Safety
  ●	  Health
  ●	  Industrial Hygiene
  ●	  Environment
  ●	  Training
  ●	  PPE 
	 a.   Eye, Face & Head
	 b.   Fall Protection
	 c.   Foot Protection
	 d.   Hand Protection
	 e.   Hearing Protection
	 f.    Protective Clothing
	 g.   Respirators
  ●	  Construction
  ●	  Fire/Emergency Response
  ●	  Standards
  ●	  International

Category Sponsorship Includes:
1) Leaderboard Ad 
Specs: 728w x 90h pixels. Gif, Animated gif, JPEG, or Flash accepted. 
Max file Size 25k

2) Rectangle Ad 
Specs: 300w x 250h pixels. Gif, Animated gif, JPEG, or Flash accepted. 
Max file size 25k

3) Button Ad 
Specs: 180w x 150h pixels. Gif, Animated gif, JPEG, or Flash accepted. 
Max file Size 25k

4) Three Articles/ Case Studies 
Specs: Article Title, 30-word abstract. Article Format:  PDF or link to 
Website

5) Two Products 
Specs: Photo:100w x 100h pixels, Up to 50 words of text for description 
and link to your product or homepage.

Category Sponsorships

Rate: 
$1,000 net/per month
(Minimum three month purchase)

Materials and Deadlines:  Materials must be 
submitted at least five business days prior to the 
scheduled run date.  Please e-mail your creative, 
in accordance with the specifications for the 
purchased position, to Liz Bollini at  
liz.bollini@penton.com. Phone: 216.931.9222.
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Featured Video - Click Here



		  Supplied Video Results:
		  Average Video Views: 4,000
		  Average Website Clicks: 600

		  Tradeshow Video Results:
		  Average Video Views: 540
		  Average Website Clicks: 108

SafetyLive TV, www.safetylivetv.com, is EHSToday’s 
video Website for the viewing of safety, environmental 
and health videos. SafetyLive TV offers an array of both 
educational and commercial videos for the EHS market.  
At SafetyLive TV, viewers can find company video 
programs, product demonstrations, reports from industry 
trade shows and interviews with newsmakers.
 
SafetyLiveTV offers you two types of video opportunities: 

Supplied Video
Have a video already created and looking for additional 
exposure? SafetyLive TV offers a way to gain a larger 
audience for your product or company information.
	 ● Your video featured on SafetyLiveTV.com for  
	    12 months
	 ● Your logo and one link to your Website
	 ● Leaderboard and company logo placement to  
	    accompany located around your posted video
	 ● Video promotion sponsorships in eNewsletters

	 Rate: $2,500 net 

		
Tradeshow Product Video
Showcase your new products with a tradeshow video! 
SafetyLiveTV can help you tell the EHS world, not just 
show attendees, about your products and company.

The EHS Today team will be shooting Product Videos at 
AIHCE, ASSE and NSC. Each video, produced by our 
emedia team, will provide you up to 2 minutes to discuss 
a product and demonstrate its features. This video will 
be posted and promoted on the www.ehstoday.com 
home page and the SafetyLiveTV Website. Additionally, 
we promote throughout the Website, magazine and our 
electronic newsletters.
	 ● Video shot at tradeshow - 30-minute  
	    appointment 
	 ● 2-minute single-product video
	 ● Featured on SafetyLive TV for 6 months
	 ● Video sponsorship in eNewsletters

	 Rate: $1,000 net

SafetyLive TV

Why Video?
As the use and viewing of online video grows, more EHS Today 
advertisers are planning to make video an essential part of their 
marketing communications. In fact, overall advertising spending for 
online videos will increase 27% in the next three years.* A b2b Media 
Business study shows that viewers respond to videos online: 52% of 
those polled took action after seeing a video.

				    * SOURCE: b2b Media Business
 

Featured Video - Click Here




